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54,128
% of Total:
100.00%
(54,128)

32.20%
Site Avg:
32.18%
(0.06%)

17,428
% of Total:
100.06%
(17,418)

50.37%
Site Avg:
50.37%
(0.00%)

2.73
Site
Avg:
2.73

(0.00%)

00:03:09
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00:03:09
(0.00%)
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Site Avg:
14.41%
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7,798
% of Total:
100.00%
(7,798)

$0.00
% of
Total:
0.00%
($0.00)

1. Returning Visitor 36,700 0.00% 0 47.43% 2.79 00:03:24 17.42% 6,394 $0.00

2. New Visitor 17,428 100.00% 17,428 56.56% 2.58 00:02:37 8.06% 1,404 $0.00
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Goal 1: Mobile IDB Access
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